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With the third wave of the consumer sentiment barometer, we have 
assessed the evolving ‘consumer mood’ towards Covid-19, while also 

focusing in on the impact of vaccine.

Research Background & Objectives

The research objectives:

Determine the 
current consumer 

sentiment 
towards Covid

Explore current 
attitudes towards 

travel

Assess the 
impact of the roll 
out of vaccines 
on travel intent

Explore 
perceptions of the 

“We’re Good to 
Go” mark
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What was happening during fieldwork?

FW Dates 2nd Feb – 15th Feb 

End of Jan

23rd Feb

2nd Feb

12th Feb

8th Feb
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We interviewed a robust, nationally 
representative sample in Northern Ireland

Social Grade Age

38%

20%

10%

9%

23%

Empty Nesters/ Older (45+)
no kids

Older Family

Middle Family

Young family

PreFamily

45%
55%

ABC1 C2DE

RegionLife-stage

Gender

Total sample 
= 400

50% 49%

1% prefer not to say/ describe as something else

28%

38%

34%

18-34 years

35-54 years

55+

Rest of NI 61%

Belfast/greater 

Belfast 39%
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For analysis 
purposes, we have 
pulled out three key 

segments 

Aspiring Families

39%

Social 

Instagrammers 

23%

Quality Seekers

38%
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Staycations are here to Stay



Covid-19 and Tourism
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Optimism beginning to return – more now think the worst has 
passed – Good time for Tourism NI to Engage
How is the Covid situation going to change in the coming month?

More negative outlook 

among young and mid-

families (39%)

More positive outlook among 

males (35%) and the open-

minded explorers segment 

(35%)

Q1a. Regarding the situation of Coronavirus in the Northern Ireland and the way it is going to change in the coming month, which of the following best describes your opinion? 

Base n = 400

26%

43%

32%

60%

29%

11%

56%

30%

14%

The worst is still to come

Will stay the same

The worst has passed

Wave 2

Wave 1

Wave 3
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Although future looking brighter, feelings of stress about present situation 
remain: Messaging around stress release will resonate

12%

46%

25%

17%

Not at all

Occasionally

Frequently

All the time

Stress/Anxiety levels during Covid

Q1b How would you describe your stress and anxiety levels during Covid-19? 

N = 400

Wave 2

11%

53%

25%

11%

Wave 1

10%

48%

27%

15%

Wave 3

Females feeling 

anxiety/stress 

frequently or all 

the time

1 in 2

vs. 34% of males



Current Attitudes towards 
Travel
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Around half are ‘open to exploring ideas’ for a holiday in NI –
Flexible booking key for breaks in NI and abroad

52%

49%

47%

43%

40%

38%

33%

30%

27%

22%

23%

35%

23%

25%

20%

28%

21%

29%

30%

23%

37%

37%

47%

42%

Agree Neither Disagree

Q6. To what extent do you agree or disagree with the following statements in relation to travel this year? Please use the scale below.

N = 400

I would only book a holiday in NI this year if there were flexible booking 

arrangements for cancellations

I would only book a holiday abroad this year if there were flexible 

booking arrangements for cancellations

I’m open to exploring ideas right now for a holiday in NI this year

I’m going to do more staycations this year than I did last year

I’m open to exploring ideas right now for a holiday in the ROI this year

I stayed at home in 2020 so I would like travel abroad this year

I’m open to exploring ideas right now for a holiday abroad this year

The pace of the roll out of the Covid-19 vaccine makes me feel 

confident about going on a holiday abroad this year

Attitudes Towards Tourism



13

Interest in staycations is highest amongst ABC1, Aspiring Families

A good group to focus on for next stage of campaign
47% 

open to exploring 

ideas right now 

for a holiday in NI 

this year

59%
• Aspiring Families

54%
• ABC1s

Highest Amongst 

43% 
are going to do 

more staycations 

this year than I did 

last year

51%
• Aspiring Families

49%
• ABC1s

Highest Amongst 

Lowest Amongst Lowest Amongst 

Over 55s – 37%

Quality Seekers – 36%

Q6. To what extent do you agree or disagree with the following statements in relation to travel this year? Please use the scale below.

C2DEs– 38%

Over 55s – 35%

Quality Seekers – 36%

C2DEs– 41%
N = 400

46% are open to exploring ideas 

right now for a holiday in NI this 

year

41% are going to do more 

staycations

Pre-Families

Openness to 

staycations
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Younger People more open to travelling abroad this year

Need to make sure we don’t lose out on this market

33% 
open to exploring 

ideas right now 

for a holiday in 

abroad this year

39%
• Under 35s

39%
• ABC1s

Highest Amongst 

38% 
stayed at home in 

2020 so would like 

travel abroad this 

year

44%
• Under 35s

48%
• ABC1s

Highest Amongst 

Lowest Amongst Lowest Amongst 

C2DEs– 29%

Q6. To what extent do you agree or disagree with the following statements in relation to travel this year? Please use the scale below.

C2DEs– 27%

N = 400

Openness to 

Travel

abroad



Base: n= 

15

Generally positivity 
around holiday in 

NI this Easter, with 
this rising to two-

thirds in the 
summer

Confidence around 
going abroad still 

low

Q7. How safe do you think it would be to take a holiday or short break in each of the following locations around Easter time (i.e. the beginning of April)? / Q8. How safe do you think it would be to take 
a holiday or short break in each of the following locations during the summer months (i.e. May - September)?

N = 400

At Easter This summer

Northern Ireland

Republic of Ireland

Abroad

56% 67%

46% 58%

27% 37%

How safe would it be to go on holiday in…

Aspiring families 73%

Males 71%
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Even for the summer, confidence that a break will not be cancelled 
is low – Industry needs to keep reassuring people

Q9. How confident are you that you would be able to go on a Northern Ireland short break / holiday in the following months (i.e. you won’t have to cancel)?

Highest amongst 

those living in 

Derry/Londonderry 

(78%) and ABC1s 

(72%)
11%

15%

26%
31%

37% 37% 38%

3%

6%

8%

12%

18%
24%

28%

March April May June July August September
onwards

Fairly Confident Very Confident

Its not 

until Sept onwards

before 2 in 3

will be confident 

that they will be able 

to go on a 

break in NI

14%

21%

34%

43%

55%

61%

66%



Travel 
Considerations & 
Intent
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Safety & Security remains key consideration, however its 
importance is lessening – still good to keep this messaging 

Q18 If considering booking a short break in Northern Ireland this year, which of these factors will be most important in your decision on where to go and stay?

Base = 400

Safety & security 

specifically related 

to Covid-19
Accommodation 

costs

Value for money in 

the destination

Ease of 

travelling/distance 

to destination

Short Break in Northern Ireland – Key Considerations

46 50

W2 W1

42 37
45

W2 W1

39 36 40

W2 W1

26 25 28

W2 W1

W3
W3

Availability of 

options for eating 

in / out

26 31 30

W2 W1W3

Attractions to visit 

in the area

34
25 31

W2 W1W3

W3

Ease of travelling 

within destination

21 22 24

W2 W1W3

Accommodation 

choices

26
19

31

W2 W1W3

58

W3

*slight change to the wording of the question
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25% rescheduled their NI 

holiday for 2021

Good news, majority of cancelled trips in NI were rescheduled   
Opp for businesses to re-target those who haven’t rescheduled 

Q17b. Since April 2020, did you have a holiday or short break in Northern Ireland, the Republic of Ireland or abroad (i.e. outside the island of Ireland) cancelled due to Covid-19?/ Q20. In light of your plans to take a short break or holiday in Northern 
Ireland being cancelled last year, what steps did you take?

Base = 400

Cancelations Since Apr 20 due to Covid

13%

20%

1 in 5 had 

holidays in NI 

cancelled due 

to Covid-19

44% rescheduled their NI 

holiday to another time in 2020

31% did not reschedule 

their holiday in NI

NI Holidays Rescheduled

Northern 

Ireland

Republic of 

Ireland

Abroad
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Roll out of vaccines will result in an uplift in tourism 
activity – However, many still hesitant to travel this year

Multiple Questions

31%

25%

41%

21%

16%

32%

22%

10%

29%

Holiday Holiday If Not Vaccinated Holiday If Vaccinated*

Northern Ireland Republic of Ireland Abroad

Intention of Taking a Break this Year

*All willing to be vaccinated

Base = 400
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7% 18% 30% 33% 39% 44% 24%

Q23a. Do you intend taking a short break of at least 1-3 nights in the Republic of Ireland, Northern Ireland or abroad this year?/Q24. Which specific month, if any, did you have in 

mind for your break(s) in Northern Ireland/ Q25. Have you booked or thought about planning this trip in Northern Ireland?

Slight uplift in intensions & planning – sense that domestic 
tourism should return in mid summer: Again be ready 

% share of all pet policies

intend to take a short break    in 
Northern Ireland

W2: 21% W1: 25%

How much of your short trip have you 

planned?

March May June July AugustApril

*Intention to take a short break to Northern Ireland in:

18% 23% 59%

Booked 

all of it

Booked 

some of it Booked none of it

N =400

N =117

N =117

29%

5% don’t 

know

*Respondents could be intending on going on more than one trip

Wave 2 figures: 13% 14% 73%

September 

Onwards

Wave 1 figures: 19% 13% 68%

Note: Intention Q 

changed slightly vs 

previous waves –

Intention to travel over 

the next “6 months” to 

“this year”
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0% 5% 11% 27% 29% 31% 24%

Q23b. Do you intend taking a long break of at least 4+ nights in the Republic of Ireland, Northern Ireland or abroad this year?/Q24. Which specific month, if any, did you have in mind 

for your break(s) in Northern Ireland/ Q25. Have you booked or thought about planning this trip in Northern Ireland?

Be ready for Long breakers looking to the end of the summer 

Higher proportion of tourists booking earlier
% share of all pet policies

intend to take a long break in 
Northern Ireland

W2: 9% W1: 12%

How much of your short trip have you 

planned?

March May June July AugustApril

*Intention to take a longer break to Northern Ireland in:

29% 35% 36%

Booked 

all of it

Booked 

some of it Booked none of it

N =400

N =50

N =50

12%

13% don’t 

know

*Respondents could be intending on going on more than one trip

Wave 2 figures: 14% 22% 64%

September 

Onwards

Wave 1 figures: 14% 26% 60%

Note: Intention Q 

changed slightly vs 

previous waves –

Intention to travel over 

the next “6 months” to 

“this year”
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To encourage 
bookings, all 

businesses need to 
provide an option 

to cancel

6%

22%

31%

33%

34%

34%

37%

41%

51%

What would encourage you to book sooner

*e.g. stay 2 nights and get a free evening meal, free access to 

certain attractions if staying overnight, stay 3 nights for the price of 

2 etc.)

Option to cancel

Exclusive package offerings

If I was to get vaccinated beforehand

Accommodation discounts

If more things/places were open to see and do

If my travelling party were vaccinated 

beforehand

Govt voucher for money off accommodation/ 

attractions

More safety assurance

None of these would encourage me to book 

sooner

Base = All who haven’t booked all of their break in NI - 103

Q26. Which of the following would encourage you to book sooner?
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Q27 Thinking about your upcoming trip(s) in Northern Ireland, which of the following are the three most important motivations for taking the long trip?

Pent up Demand Evident with people finding more motivations to 
travel – Getting away from it all emerging as key driver!  

58%

52%

34%

30%

25%

21%

46%

49%

29%

25%

19%

16%

45%

63%

32%

29%

15%

21%

To escape and get away from it all

To relax and unwind

To enjoy great food and drink

To have fun

Time to bond with family / friends

Place / destination I wanted to visit

Motivations for longer / short breaks (combined)

Base = 124

17%

14%

13%

9%

9%

15%

15%

6%

10%

10%

13%

12%

5%

7%

Take kids somewhere they will enjoy

To try something new

Place / destination I am familiar with

Recreate childhood holidays

To pursue my sport or hobby

W3

W2

W1

n/a
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8%

7%

6%

5%

23%

10%

9%

33% 9%

Q29. Where abroad have you booked/are you planning a trip?/Q30. If all the travel restrictions relating to the COVID-19 pandemic were eased and you have received the vaccine, which one of the following destinations are 

you likely to visit first for a short break or longer holiday?/Q31. If travel restrictions were eased, how soon after receiving the vaccine are you likely to take this short break/ longer holiday?

Clear pent up demand for a sun holiday, however, competition 
between NI and abroad destinations will likely grow slowly

Destinations of Interest

12%

All those planning to go abroad this year - 87

All willing to be vaccinated - 322

All others 3% or less 4%

9%

15%

17%

26%

28%Northern Ireland

Europe for a sun holiday

Britain

Republic of Ireland

Europe for a non-sun holiday

Other

All willing to be vaccinated - 322

How long after receiving the 

vaccine will you take this 

holiday?

Within 4 weeks – 13%

Within 1-2 months – 21%

Within 3-4 months – 21%

Within 5-6 months – 9%

At least 6 months – 17%

Don’t know – 19%

Once travel restrictions ease & vaccine 

received where are you likely to visit first

Base = 400



Attitudes Towards

We’re Good to Go
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Wave 3 Wave 2 Wave 1

With many tourism businesses having been 
closed, awareness of “WGTG” has fallen –

however, the confidence it instils continues to 
grow! Ensure to keep it top of mind

Q32. Are you aware of the ‘We’re Good to Go’ mark?

Base = 400

23%

33%
30%

Wave 

3

Wave 

2

Wave 

1

Awareness of Mark Confidence the mark gives you that a business is safe

8%

28
%

45
%

18
%

8%

50
%

31
%

11
%

17
%

44
%

30
%

9%It gives me a lot 

of confidence

It gives me 

confidence

It gives me a 

little confidence

It gives me no 

confidence

All aware of mark 
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Q34 To what extent do you agree or disagree with the following statements in relation to the “We’re Good To Go” mark?

Strong calls for all tourism businesses to have the mark 
before re-opening – important in reassuring tourists

Base = 400

An explainer of the “We’re Good to Go” mark 

was shown to respondents before answering this question

In order to re-open in 2021, all 

tourism & hospitality 

businesses should be 

certified with the “WGTG” 

mark

7 in 10 Agree

I’d be more inclined to visit a 

tourism/ hospitality business 

that has the “WGTG” mark over 

one that doesn’t have the mark

2 in 3 Agree

The “WGTG” mark is fine to 

have, but its not a major 

consideration on whether I 

visit a tourism/hospitality 

business

Just 2 in 5 Agree

When restrictions ease….

“We’re Good To Go” is the official UK mark to signal that a tourism and hospitality business 

has worked hard to follow Government and industry COVID-19 guidelines and has a process 

in place to maintain cleanliness and aid social distancing. 


